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ABOUT THE CLIENT
FJORDA — HEALTH & WELLNESS D2C

» Fjorda is a brand built around omega-3 fish oil capsules, blending Norwegian purity with 

specialized EPA+DHA formulations. With a focus on sustainability and staying drug-free, 

Fjorda offers super-concentrated supplements designed to support overall well-being, 

enhance beauty from within, and target specific aspects of the body at every life stage.

Client: Fjorda
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The storefront
fjorda.com — homepage
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SWOT SNAPSHOT

STRENGTHS

●Strong product quality

●Specialized EPA+DHA 

formulations

●Sustainability practices

●Safety and purity

WEAKNESSES

●Sales historically 

routed through a 

partner website

●No previous direct 

online presence

●Little historical 

customer data to build 

on

OPPORTUNITIES

●An expanding omega-3 

market

●Strong potential client 

retention

●Effective competitive 

communication

THREATS

●Ad-testing phase costs

●Tracking and Meta 

attribution inaccuracy

●A highly competitive 

market
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KEY STRATEGIES
E N GIN E ER E D  F OR  TH IS  A CCOU N T

1 Brand awareness strategy  — launched an ads strategy built on compelling testimonials and client 

feedback, highlighting what sets Fjorda Omega apart to build real brand recognition and trust from a 

standing start.

2 Sales funnel optimization  — focused on retargeting to build a data foundation while still driving 

immediate sales on a limited budget — a streamlined journey from awareness to conversion for efficient 

short-term ROI.
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THE CREATIVE
Paid social ads engineered for this funnel
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THE CREATIVE
Paid social ads engineered for this funnel
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Campaign KPIs
5 months of cooperation

6.3%

CLI CK  THROUGH RATE

32 KR

COST PER P URCHAS E

14.7x

RETURN O N AD SP END
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BUSINESS GROWTH

OVER 800% ROAS SUSTAINED THROUGH 5 MONTHS

✦ Starting from ground zero, we hit an above-average 

ROAS within the very first month and kept building 

from there.

✦Despite stock shortages and a limited budget for 

scaling, we consistently held ROAS above 800% while 

growing sales volume and ad engagement — and 

gathered valuable data along the way that keeps 

compounding the results.
V I B E  D I G I T A L
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Let's build your next case study.

Free performance audit · senior strategist, not a junior AM · reply within one business day.
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EM A I L

alexander@vibedigi.tech

P HO N E

+46 76 896 21 19

WEB S I TE

vibedigi.tech
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